
Who spends too 
much money 

on food?



At UNC, the cheapest meal plan 
costs $1,435 per semester.

According to a study by HSBC Bank, college 
students not on a meal plan spend $4,097 per 

year on eating out and takeaway food.

That’s a lot of money



We make treating yourself cheaper. Zoe Hambley
Alton Peques

Sam Potter
Allie Todd

Elizabeth Thompson



Welcome to n.udge

https://docs.google.com/file/d/1yhY--Dt47deqSPv2bP87v89ew34ggV7n/preview


The Psychology of Spending

● Emerging adults struggle to manage their money. Why?

● When people’s willpower is run down by choices, they spend 
more money and purchase more items than those who 
haven’t recently exerted their willpower.

● Nudge makes sense of these choices so you don’t have to.



n.udge’s Business Model

Nudge uses a free trial subscription model 

It is free for the first four weeks, then users pay $3.50 a month for 
Nudge membership



● According to HSBC Bank, college students spend approximately $79 
per week on eating out and takeaway; that is $11 per day

● Nudge helps emerging adults save a small amount on each purchase 
($1-$3)

● By saving a little bit of money each time they eat out, college students 
will save $556 a year with Nudge

● This far outweighs the yearly subscription fee of $42

A Little Goes a Long Way 



User Acquisition

Retention

2,000 active users 
within one year

5,200 within four 
years 

Downloads

5,000 students 
within one year 

13,000 within 
four years

Conversion

1,000 paid users 
within one year

2,600 within four 
years



Profitability $0.17 
Per month

Cumulative estimated revenues $500,000

Cumulative estimated costs $320,000

$3.50 
Per month

Membership Revenues User Acquisition



Opportunities for Expansion

● Educational Content to equip yourself with the knowledge to 
pursue a financially healthy life. 

● Behavioral Nudges to help users make better decisions with 
helpful nudges via push notifications. 



Opportunities for Expansion

● Compare prices at grocery stores.

● Community of users, similar to venmo.

● Expand to retail.

● Partner with banks to be able to live track spending and help 
personally tailor the experience.

● A financial weekly  newsletter. 



Thanks for listening!

Any questions?



Appendix I

Our Price Comparison Tool 
helps you make smarter 
spending choices on the food 
you take away and eat out 
with the most relevant 
information based on price 
and location. 

The tool to help college 
students make 
financially informed 
choices on the food they 
eat out and take away.

Welcome to n.udge



Appendix II

● Where does our $3.50/month subscription fee come from?

○ According to a study by Liftoff, low-cost apps go from 

$0.99-$6.99

○ From conversations with our peers and other research, we 

decided to charge users $3.50 a month for our service



Appendix III

● 55% of our target demographic said they either “do not budget” or 
“have tried, but could not keep up with it” 
○ They were very interested in an “easy” and “convenient” way to 

save money 
● 90% of the students we surveyed said that they are interested in an app 

like this to help them save money on the things they already spend 



Growth 
Estimates

Of undergraduate 
population 
download

25%
Of user downloads 
retained per year 

40%
Of downloads 
converted to paid 
membership

50%

Appendix IV

Andrew Chen, “Android Retention Curves”


